
 

OBSERVATIONS ON PLAY, TOYS AND TRENDS 

 

In addition to providing updates on play & toy trends in the marketplace, Toy Industry Association (TIA) staff is 
monitoring trends in other industries that can influence future toys and games as a part of play. Brief reports and 
observations are provided periodically to members; questions can be directed to TIA’s toy trends team.   

 

Casual Style Gets Sporty 

“Athletic wear” is on the rise. The sporty style of stretchy yoga pants and fitted tank tops, once reserved for the 
gym and Pilates, has now permeated the casual fashion scene. With a plethora of styles for both women and men, 
athletic wear is definitely a trend to watch. 

Denim on Decline 

According to the NPD Group, domestic sales of jeans dropped 6 percent last year. "A 6-percent drop may not seem 
like much, but it's rare for denim to take such a dramatic drop. It's a commodity business, we buy it and replenish 
it all the time," said Marshal Cohen, chief industry analyst of The NPD Group. 

Experts attribute the drop in denim to the growing trend of "athleisure," which is all the rage. Teens and tweens 
are opting for comfort by gravitating towards leggings over jeans. Even adults are jumping on the bandwagon, 
choosing athtletic wear and yoga pants for errands versus a t-shirt and jeans. 

Piper Jaffray's biannual "Taking Stock of Teens" survey shows that over the last two years, teen girls' brand 
preferences have moved away from denim names like Levi's, Guess, and American Eagle toward athletic names 
like Nike, Lululemon, Athleta, and Victoria's Secret’s active wear line. 

 As “athleisure” continues to grow, toymakers should think about how this trend will influence the toy aisle – from 
doll clothing and accessories to fashion-themed products and DIY design, especially for the tween market..  

Mainstream Influence 

Still need convincing that athletic wear is truly acceptable in the fashion world? Look for Athleta, the Gap’s popular 
New York-based fitness and yoga brand, on the runways during New York Fashion Week this month (rumor has it 
that this high-energy fashion show was even choreographed by one of Beyonce’s choreographers). And high 
fashion collaborations among sporty brands are continuing to grow. Adidas has already worked with London 
designer Mary Katrantzou and pop stars known for style, like Rita Ora and Pharrell Williams, and Nike has 
partnered with Givenchy’s Riccardo Tisci.  
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Celebrities are always an influential group when it comes to fashion, and this category is no exception. Actress Kate 
Hudson is co-founder of the newly launched Fabletics line, which touts workout outfits that will retail for less than 
$50 and are intended to be worn both in and out of the gym. Fabletics also offers a membership program that 
provides members with monthly suggestions based on their workout style, which they can in turn buy at 
discounted prices. Fabletics made an estimated $1 million in profits in December 2013, and is continuing to grow in 
2014.  

Competitive Landscape 

 In addition to Gap’s Athleta and Hudson’s Fabletics, there are tons of players getting into the game. Here are 
some recent developments: 

• In July, Joe's Jeans said that it recognizes leggings are among the fastest-growing segments in the market 
and will be introducing several non-denim programs this fall.  

• Fashion-conscious British active brand Sweaty Betty is in expansion mode with a third U.S. shop in the 
works. 

• Luxury fashion website Net-A-Porter has opened up Net-A-Sporter, catering to women who love fashion 
and exercise by offering stylish work-out wear. 

Clearly, this is a trend that will not only affect fashion but also impact play, toys and games that focus on style. The 
ramifications range from design to licensing partnerships. This fashion and lifestyle trend will also encourage kids 
to become more active. 
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