
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is monitoring 
trends in other industries that can influence future toys and games. Brief reports and observations are provided 
periodically to members; questions can be directed to TIA’s toy trends team.   
 

 
Takeaways from NY Comic Con 
Adrienne Appell, TIA Toy Trend Expert 

 
 NY Comic Con took place right across town at the Jacob Javits Center (home to our signature event – Toy Fair) and 
TIA’s Trend Trackers were there to see what tips we could spot and share. Because this show is open to 
consumers, it doesn’t have the long lead nature of many other tradeshows we visit, however the connection and 
tie-ins to the toy industry are undeniable. Some of the major takeaways are as follows: 
 
1. Collectible Currency  

Every aisle boasted hoards of branded collectibles from trading cards and dog tags to limited edition action 
figures and superhero paraphernalia. Lines wrapped around the booths that were selling and/or giving out 
collectible items that could only be found at the show. At the Mattel booth, attendees clamored for 
Weberalla, the Comic Con exclusive Monster High doll. Only 8,000 Weberella dolls were made exclusively for 
NY and San Diego Comic Con, and only a limited number go on sale each day at the booth, which created a fun 
frenzy of collectors and kids trying to snag their very own. Appealing to collectors (and kids) with unique items 
and limited edition appeal is something that continues to generate buzz.   
 

2. No Age Limit for Beloved Brands  
What was surprising as a first time Comic Con attendee was the variety and scope of the brands highlighted at 
the show. It wasn’t just about comic book and action figure heroes, but popular girl, boy and lifestyle brands. 
Interestingly, brands thought to be for younger kids had cult followings among adult attendees. We saw 
women dressed up as Ariel from The Little Mermaid, adults posing in front of the giant Skylander made of 
Megabloks, and of course “Bronies” snagging My Little Pony goods for themselves. The takeaway here is that 
there may be a bigger audience for your brand than you think. It’s just a matter of tying it into pop-culture to 
make it relevant and cool.  
 

3. What to Watch For 
 At the Diamond Comic booth we spoke with Cheryl Sleboda, a representative for the brand, and she 

pointed to Dr. Who and Godzilla as two hot properties that she expects to continue to grow in popularity 
(interestingly enough, Dr. Who is celebrating its 50th anniversary this year and Godzilla has a movie 
coming out in 2014).  
 
“The Godzilla product based on the original Japanese theme is especially trendy,” says Sleboda. Expect 
the movie to boost the popularity of the brand next year – and a whole new line of movie-themed toys 
and collectibles will be introduced. 
 

 Other brands and themes that were very hot at Comic Con include: Minecraft, Hello Kitty (which will be 
celebrating its 40thanniversary in 2014), He-Man, Transformers and Zombie Chasers. 
 

 Technology will continue to influence collectibles in a big way. A company called Zukie was advertising a 
3D printing method that allows you to sketch your own action figure/collectible; the company will then 
send you your very own personalized vinyl figure.  
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 The marriage of comics and cosmetics. Ever wished you could wear Stan Lee cologne? Or use Wipeout 
body spray? We had a chance to sample both at the show! Also a lot of nail art – a trend we are noticing 
in many different places.  

 
4. Tying in Trend Tracking Across Consumer Categories  

Some of the trends that our tracking team has already called out were on display at the show, reinforcing their 
relevance. Comic Con truly epitomizes the “Geek Chic” trend – with many brands and booths encouraging 
attendees to embrace their inner (or outer) geek – whether it be dressing up as their favorite character or 
geeking out with their favorite comic books. The retro trend reigned supreme as well, with a special section 
dedicated to comic book bins for collectors to purchase or swap – some even sported an old-school price of 
$1. And licensing continues to increase in popularity. From books and costumes to toys and cosmetics, you 
could find your favorite character on just about anything you could imagine – a true testament to how beloved 
brands become part of our lifestyle.  

Hope some of these are “food for thought” when looking to develop your next big idea or revamp an old one! 
 
Adrienne 
 
 
 

About the Author 
Adrienne Appell is the Toy Industry Association’s (TIA) leading trend specialist. She maintains 
close communication with TIA members to stay abreast of what’s new, next and cutting-edge in 
the toy industry and is constantly on the lookout for trends in other industries that will cross over 
to influence future playthings. 
 
Adrienne can be reached at 646.520.4863 or via e-mail at aappell@toyassociation.org.  
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