
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is monitoring 
trends in other industries that can influence future toys and games. Brief reports and observations are provided 
periodically to members; questions can be directed to TIA’s toy trends team.   
 

 
How Sweet It Is: Trends in Dessert  

 
Sweets and treats appeal to the kid in all of us. In fact, similar to toys, many desserts hold a special place in 
childhood memories. From recollections of the ice cream man rounding the corner or the birthday cake mom 
made every year, some of life’s sweetest times are focused on dessert. Fast forward to 2014, where desserts have 
grown much more sophisticated then when I was a kid in the 1980s! The trends that are satisfying people’s sweet 
tooth are important to track, since they are sure to have  a trickledown effect on what’s happening in the toy aisle 
– from role play to activity and cooking toys.   
 
Dessert itself is a growing trend. According to the 2013 Dessert Consumer Trend Report from Technomic, Inc., out-
of-home dessert consumption is on the rise as consumers expand their definition of “dessert” to include more 
nontraditional items. And dessert is no longer limited to the final course of the evening meal — it has become an 
all-day, any-day phenomenon, leading to increasing popularity. In fact, 40% of consumers now eat dessert twice a 
week or more often, up from just 36% of those polled in 2011, according to the report. 
 
Red Velvet 
Red Velvet originated as a cake flavor in the Southeastern portion of the United States, but can now be found just 
about everywhere and in different forms, including donuts, pancakes, waffles and ding dongs! It’s even featured 
on chain menus, making this once-specialty flavor extremely mainstream. A fun fact to note: the mention of red 
velvet on menus has grown by 500 percent since 2005. Between 2012 and 2013 alone, the flavor has appeared on 
23% more menus, according to menu research firm Datassential. Expect the trend to continue, as this crimson-
colored cake with a chocolate-like taste becomes even more popular with time. 
 
What does the red velvet trend mean for toymakers? The world of flavors is no longer limited to vanilla, chocolate 
and strawberry. For role play food to baking kits and even to products licensed for teens and tweens, the success 
and notoriety of red velvet (or other fun flavors) may make your product more relevant and trendy in the eyes of 
kids and dessert aficionados everywhere.  
 
Breakfast as Dessert 
Breakfast to start the day and dessert to end it — that’s traditionally the order, but today’s chefs are finding 
inspired ways to upend that convention, incorporating the flavors, shapes and even the food associated with 
breakfast into dessert. Pancakes and waffles have already made the crossover – but the new crop of desserts 
encompassed in this trend is definitely more whimsical and fun. Take, for example, the breakfast ice cream served 
at R’evolution in New Orleans, featuring torn cinnamon rolls and candied bacon bits served on a biscuit. Other 
examples include Pop Tart ice cream sandwiches, which hit menus at fast food chains Carl’s Jr and Hardee’s last 
summer, and a tasty treat at the W hotel in Los Angeles called Oops! I Dropped my Ice Cream Cone, a bacon-
infused ice cream garnished with Cap ‘n Crunch and chocolate covered Rice Krispies.  
 
Toymakers can expect kids to take inspiration from menus across the nation and create their own whimsical 
combinations when it comes to sweets and treats.  

 

The Millennial Influence 
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The culinary world is making a big attempt to appeal to millennials, who as they age are growing in sophistication 
and have more discretionary income. And since many of them are now becoming first-time parents, millennials are 
an important audience for toymakers as well.  
 
Born into a world of infinite choice, millennials have come to expect the unexpected in foods and beverages, 
including desserts. They also eat more impulsively.  According to the Culture of Millennials 2011 report from The 
Hartman Group Inc., Bellevue, Wash., millennials try not to “really think about it too much ... just eat whatever I 
want when I feel like it.”  
 
This generation is all about being different and loves whatever it can customize. In fact, many of this year’s toy 
trends appeal not only to kids who want to create and customize but to their millennial parents as well. The lesson 
learned from this is the more unique you can make an experience, food or toy, the more it will appeal to the 
millennial mom or dad (and most likely their kid too!) 
  
We hope this serves as inspiration for your next big idea! 
 
Adrienne 
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the toy industry and is constantly on the lookout for trends in other industries that will cross over 
to influence future playthings. 
 
Adrienne can be reached at 646.520.4863 or via e-mail at aappell@toyassociation.org.  
 
Posted April 11, 2014 

mailto:aappell@toyassociation.org�

