
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is monitoring 
trends in other industries that can influence future toys and games. Brief reports and observations are provided 
periodically to members; questions can be directed to TIA’s toy trends team.   

 
 

Trend Tidbits 
 
TIA’s trend team is continuously exploring and gathering trend information across many different areas that could 
impact our members’ businesses.  Often, we identify new themes   through our interactions within the toy 
industry, as well as by tracking what’s trending in the media and pop culture.  We’ve put together a brief overview 
of some trends and themes that will likely influence the toy aisle in the coming months:  
 
Creative Confections>>>  
Candy makers and chocolatiers are taking sweet treats to the next level – and some tasty 
treats can even be described as works of art!  PantoneView.com reports: “Candies or 
sweets may be bad for your health, but a new generation of candy makers and 
chocolatiers are creating wonderful innovative treats that taste great and look fantastic, 
rediscovering old recipes or using the newest technologies.”   
 
Ice cream is even getting innovative and flavors you’ll find are mimicking popular items on restaurant menus. The 
Associated Press reported in a recent article that “boutique scoop shops and artisanal producers like Portland's Salt 
& Straw and Ruby Jewel have flooded the landscape during the last five years, introducing audiences to a wider 
range of flavors and textures.”  What type of flavors? How about Mint Leaves With Sea Urchins Meringues or 
Honey Balsamic Strawberry With Cracked Pepper?  The unique flavor combinations have been a hit in Portland, 
and the company is scheduled to expand to Los Angeles this summer. This trend has many implications, including 
the look of pretend and play food and the ingredients in or design of cooking kits for kids.   
 

<<< Personalized Decor  
One of the biggest trends TIA reported out of Toy Fair this year was the “Custom 
Built” trend, which included playthings that allow kids to create, customize and 
personalize to reflect their unique tastes, styles and imaginations.  This trend has also 
taken over the world of party and paper – we are seeing droves of adults who crave 
the look and feel of homemade and personalized décor for their parties and events. 
Whether creating and crafting décor themselves or purchasing from craftspeople via 

websites like Etsy.com, everyone is getting very hands-on – whether they are throwing a “baby gender reveal” 
party, a birthday get-together, a wedding shower or even a simple backyard barbecue!  This trend is especially 
interesting to toymakers in the teen and tween space – crafty kids may want to design their own party decorations 
or personalize their spaces using DIY décor. 

 
 
Native American Influence >>>  
The Teepee trend continues to run rampant. Families in the market for a Teepee playset 
for their children have an array of choices. We’ve even seen Teepees featured as a design 
centerpiece for living room décor.  Celebrities including Nicole Ritchie and Miley Cyrus 
have jumped on the Teepee bandwagon (Nicole for her kids and Miley for her own 
birthday party!). Teepees are just the tip of the trend -- we are now seeing other Native 
American themed items grown in popularity, including feather headdresses for role play. 
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What will be next? And is the trend strong enough to carry over to other aspects of the toy industry like games and 
puzzles or plush and educational toys? 
 
 
Powering Off >>>  
Teens, tweens and adults will soon be able to get help for their social media addiction 
with a brand new app called “Tock.” Tock was created by two Syracuse University 
students who recognized that people were too busy with their mobile devices to engage 
with what was going on around them. The app, which hasn’t yet launched, will have 
users connect and set a pre-determined amount of time that they should not engage 
with their device. For example, if you’ve got an hour for dinner – whoever swipes into 
the locked phone before the hour is up will lose. "It's all about being social when it matters most," co-founder 
Rachel Samples said. "People expect each other to text and tweet all the time now. If you're on your phone in a 
group, I want people to think it's rude." 
 
Tock is right in-line with the “Look Up” video that has gone viral. EliteDaily.com called the video “an inspiring 
reminder that social media engagement is actually disengagement from real life.” The video challenges people to 
break their social media and device addiction and interact with the world around them. The “Powering Off” 
movement is a trend we have spoken about and we expect it to grow. The good news for innovative and creative 
toymakers is that it’s a great opportunity to reach families by introducing fun ways to engage offline and create 
life-long play memories. 
 
We hope some of these trends are inspiration when looking to develop your next big idea! 
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