
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is 
monitoring trends in other industries that can influence future toys and games. Brief reports and 
observations are provided periodically to members; questions can be directed to TIA’s toy trends team.   

 
 

Music to Our Ears 
Adrienne Appell, TIA Toy Trend Expert 

The music industry heavily influences pop culture and what’s trending, especially for kids. Need proof? 
Just take a look on any social media site to see what was trending post-MTV Video Music Awards, or 
review the box office numbers for the 3-D theatrical release of One Direction: This is Us ($17 million on 
opening weekend). Today, we explore some ideas, inspiration and trends in music that could be of 
interest to those of you in the youth industry. 

International Artists to Watch 
Top musicians influence toys and the major licensing deals that ensue as their popularity increases, 
especially among the tween and teen set. Here are some notable artists to keep an eye on from around 
the globe:  

 16-year-old New Zealander, Lorde, is taking the pop charts by storm. The teen is traveling to the 
United States this month for several performances from LA to Brooklyn. Lorde is best known for her 
song, "Royals" which is slated to be one of the biggest pop hits this fall and has already sold over 
600,000 copies here in the US, topping both the alternative and the rock radio charts. 
 

 K.A.N.T.A. is a London rapper/producer who is all the rage in Japan right now.  His sound has been 
described as a mélange of classic rock and The Beatles infused with high-end hip-hop. The charitable 
artist is also giving back – he has released a free EP titled OtherSideOfTheGlobe in order to raise 
awareness of the post-tsunami challenges faced by Japan's northeast region. 
 

 Bastille is a London-based pop band that just released their first album, Bad Blood. Already a 
sensation in the UK, they are hitting the road and touring the U.S. Eastern Seaboard this month with 
concerts in Brooklyn, Manhattan, Philadelphia and Washington, DC.  

Studies Show 
Looking for evidence to support the importance of musical toys? A new study conducted in the UK found 
that making music can boost children's helpfulness, cooperation and problem-solving skills. In the study, 
four-year-old children were randomly assigned to activity groups – one group sang and played a 
percussion instrument and the other group simply listened to a story with no music involved.  
Compared to those in the non-music group, those in the music group were over 30 times more likely to 
help others, six times more likely to cooperate with others, and four times more likely to problem-solve. 
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An Innovative Idea 
While taking an industrial design course at Scuolda Politecnica di Design in Milan, Ricardo Seola, a 
Brazilian student and musician, came up with the idea of a wooden train set with a music box’s revolving 
cylinder for an engine. Sound Track – a new musical toy that aims to teach kids about music while 
simultaneously improving their motor skills – was born. When he completed the concept, Seola 
uploaded a video of what he called "The Original Sound Track" to YouTube, which soon after went viral 
on Twitter and various design sites. However, it took years to find a company that would work with him 
to transform the design concept into a mass market product.  
 
Seola teamed up with Quirky, a New York-based company that develops interesting concepts with the 
goal of making invention accessible to everyone. Quirky perfected the Sound Track – and the rest they 
say is history. Look for the item on store shelves later this year.  
 
I hope this provided you with some ideas and inspiration to make some music of your own!  

Adrienne 
 
 
 
 

About the Author 
 
Adrienne Appell is the Toy Industry Association’s (TIA) leading trend specialist. She maintains 
close communication with TIA members to stay abreast of what’s new,  
next and cutting-edge in the toy industry and is constantly on the lookout for trends in other 
industries that will cross over to influence future playthings. 
 
Adrienne can be reached at 646.520.4863 or via e-mail at aappell@toyassociation.org.  
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