
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is monitoring 
trends in other industries that can influence future toys and games. Brief reports and observations are provided 
periodically to members; questions can be directed to TIA’s toy trends team.   
 

 
Takeaways from the 2013 Book Expo 

Adrienne Appell, TIA Toy Trend Expert 
 
At the end of May, I visited the Book Expo taking place right across town at the Jacob Javits Center (home to our 
signature event – Toy Fair) to see what tips we could pick up from the children’s publishing industry. My main 
takeaways are as follows: 
 
1. Transmedia is alive and well  

Storytelling across multiple channels is a driving factor of the success of licensing in so many industries.  
Walking the aisles of Book Expo, I saw many of the characters that grace toy showrooms and the toy aisles at 
retailers across the country. When a beloved character can be a larger part of a child’s life and live not only in 
a story book, but on their favorite TV show, in an app, a poster on their wall or maybe even plastered on their 
favorite t-shirt,  it’s a slam dunk for all. What I found interesting is that many of the licensed books I came 
across were based on entertainment properties (and not the other way around), similar to what we’ve started 
to see in the toy industry with some successful licensing programs starting with a toy or even rolling out across 
multiple channels at once, like Monster High.  
 

2. Everyone is looking for diversification  
Toymakers have been successful in achieving alternate retail channels for many of their products – evidenced 
by the breadth of retailers and buyers that attend Toy Fair. Booksellers face an even tougher task with a 
shrinking market for their products. How can they make their book more exciting and enticing to buyers and 
shoppers alike? I noticed a ton of books paired with toys and other items. A cookbook with an apron, a book 
about monsters complete with monster repellant spray, a book about music with toy maracas – a great way 
for books to stand out to consumers, as well as a terrific opportunity for toymakers looking to enter diverse 
retailers – and a way to make their toy stand out as well…  
 

3. Animals, animals and more animals  
There’s never been a shortage of animal-themed toys in the toy aisle – from puppets and mini figures to plush 
and collectibles. The same was true at the Book Expo. Everywhere I looked there were animals! American Girl 
publishing had an entire line of mini books that came with a small plush pet. There were Blocky books based 
on farm animals, and books about bunnies, roosters, cats, dogs – you name it. Though not a new concept, I 
found the sheer number of animal-themed books and products to be something worth calling out. 
 

4. Star Power: Pros and Cons  
A celebrity tie-in with a product can truly help generate publicity – but you need to be careful that the 
message of your product or brand is tied in closely enough with the celebrity, so that it doesn’t get lost in the 
messaging. At Book Expo there was a ton of buzz around actress Debra Messing signing posters for The Little 
Red Hen, which she narrates, and TV crews lined up to film author Lauren Weisberger signing copies of her 
new sequel to The Devil Wears Prada. Both of these celebrity appearances were a great fit and tied directly 
back to the books they were promoting. But when you get too far away from the product, sometimes the star 
can outshine you or your brand. I’ll never forget an event I worked years ago with a children’s charity that had 
partnered with Shaquille O’Neal out in Los Angeles. And while the press came in droves to the event, Shaq was 
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continually asked about the Lakers game the night before and barely had a chance to mention the event or 
the charity. Takeaway lesson: the star needs to be trendy but relevant at the same time. One Direction 
promoting a toy guitar – an easy tie-in. Derek Jeter promoting a pre-school plush – not the best fit.  

Hope some of these are “food for thought” when looking to develop your next big idea – or to revamp an old one! 
 
Adrienne 
 
 
 

About the Author 
Adrienne Appell is the Toy Industry Association’s (TIA) leading trend specialist. She maintains 
close communication with TIA members to stay abreast of what’s new,  
next and cutting-edge in the toy industry and is constantly on the lookout for trends in other 
industries that will cross over to influence future playthings. 
 
Adrienne can be reached at 646.520.4863 or via e-mail at aappell@toyassociation.org.  
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