
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is 
monitoring trends in other industries that can influence future toys and games. Brief reports and 
observations are provided periodically to members; questions can be directed to TIA’s toy trends team.   

 
 

Trend Takeaways from Texworld USA 
Adrienne Appell, TIA Toy Trend Expert 

 
The toy industry is regularly compared to the fashion and design industry for many reasons. Both 
industries are heavily influenced by pop culture, see hot fads that come and go at the speed of light and 
also have tried-and-true staples. The “Little Black Dress” in your closet will never go out of style and its toy 
equivalent – a classic board game – will always be a mainstay in the toy chest.   
 
I recently attended Texworld USA, an event for apparel fabric buyers, research and product development 
specialists, etc. to scout the latest textile and apparel trends that might have an impact on the toy 
industry. Here are some takeaways: 
 
Colors Do Run 
While attending a presentation by the color gurus at Pantone, a certain comment struck me: consumers 
look for colors they identify with to carry over into every aspect of their lives and do not make a 
distinction between different product categories.  
 
For instance, if mom falls in love with canary yellow this season – that will influence all of her purchasing 
decisions from purses and accessories to linens and room décor.  This color preference will inevitably 
carry over into many purchases she makes – including toys – if the opportunity is there.  
 
Throughout the show, bright pops of color were apparent on everything from sashes on dresses to 
kitchen accessories like oven mitts, truly reinforcing this trend. Want to know where to look for next 
season’s hottest color? Pantone won’t unveil their color of the year for 2014 until December, but Laurie 
Pressman, VP of the Pantone Color Institute, did tease that fine jewelry and fashion are the “key tip-off” 
of colors to come. 
 
Retro is all the Rage 
The retro trend reigned supreme for fashion and home in 2013, with the reemergence of old classics and 
the “old-school” styling trend that we spotted this year at Toy Fair. This trend will continue in 2014 for 
fashion and home furnishings. The aisles at Texworld were filled with vintage and retro fabric swatches 
reminiscent of every era from the 1920s to today. Shag carpet, anyone? Pop culture and entertainment 
influences usually play a role in many of the trends we see – and the retro trend is no different. The Great 
Gatsby, Downtown Abby and Mad Men were called out as some of the main influences fueling this trend 
in the fashion and design market. Expect to see its continued influence in the toy aisle as well.   
 
Green Spaces 
As consumers, we keep hearing the benefits of everything that is “green.” From healthy eating and 
transportation choices to products and packaging, we’ve seen green in just about everything – and it is 
always a popular topic with the media.  
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What’s new for green? Actual greenery in homes and common spaces, and a move towards botanical 
sculptures made from cacti and bonsai. The Trend Forum exhibit at the show echoed this sentiment with 
a huge greenery display smack dab in the middle of it, as did a local coffee shop I visited recently in New 
York City, with a wall dedicated to living, breathing greenery. For toys, this could mean anything from 
planting kits and outdoor lawn and garden accessories to dollhouses and mini figure sets that feature 
greenery ... The green possibilities are endless!  
 
We hope that these trends provide you with some insight and inspiration as you look towards 2014 and 
beyond! 
 
Adrienne 
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Adrienne Appell is the Toy Industry Association’s (TIA) leading trend specialist. She 
maintains close communication with TIA members to stay abreast of what’s new,  
next and cutting-edge in the toy industry and is constantly on the lookout for trends in 
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Adrienne can be reached at 646.520.4863 or via e-mail at aappell@toyassociation.org.  
 

Posted July 24, 2013 

mailto:aappell@toyassociation.org�

