
 

 
OBSERVATIONS ON TOYS AND TRENDS 

 
In addition to providing updates on toy trends in the marketplace, Toy Industry Association (TIA) staff is monitoring 
trends in other industries that can influence future toys and games. Brief reports and observations are provided 
periodically to members; questions can be directed to TIA’s toy trends team.   
 

 
Fashion and Tech Collide: The Wearable Technology Trend 

 
Toy designers and marketers must be constantly on the lookout to see what is influencing consumers.  Those who 
are keeping their fingers on the pulse of what’s hot – and what’s not – are seeing that it’s become increasingly 
common for trends across different industries to collide, creating a mash-up of exciting and innovative new 
products.   
 
As TIA’s trends team scans the landscape of food, music, fashion and technology trends, we spotted an intriguing 
new category of technology devices that are developed to be worn by consumers.  Known as “wearable 
technology,” this merging of fashion and technology is generating a ton of buzz in those sectors … and could easily 
have a trickle-down effect on toys. 
 
At the Consumer Electronics Show in Las Vegas last week, ‘wearable’ tech was definitely being pushed into the 
market. Juniper Research forecasts that worldwide spending on wearable technology would jump from an 
estimated $1.4 billion in 2013 to $19 billion by 2018. 
 
Apple is rumored to have a smartwatch in the works and Sony has already taken out patent designs for a “smart 
wig.” Some developments include: 
 
Nike FuelBand 
The Nike FuelBand wraps around your wrist and measures everything from your 
morning workout to your evening run. Nike has analyzed over a year of data to 
fine-tune the NikeFuel algorithm and now boasts that the new version of the band 
Nike+FuelBand SE, which launched on November 6th, delivers the most accurate 
measure of all day movement. And for the fashion-conscious, there are several 
color options available to choose from.  
 
The concept of using devices to encourage physical activity is nothing new in the toy industry. We’ve seen physical 
products that reward kids virtually for “getting physical,” but as the popularity of devices like the Nike Fuel Band 
increases, toymakers may want to explore the latest technology to see what playthings for kids can be developed 
to help promote active lifestyles.  
 
Under Armour 
The sports apparel company Under Armour signed a deal late last year worth up to $150 million to buy the app-
maker MapMyFitness. Their portfolio of apps includes MapMyRun and MapMyRide, which both draw on GPS 
technology to let the company's 20 million registered users track their workout routes. It is widely speculated that 
Under Armour will combine their recent tech acquisition with their apparel.  
 
These tools are still primarily being used by “early adapters” consisting of tech geeks and fitness buffs, but in the 
next few years as the technology improves, the items become cheaper and mainstream awareness grows, expect 
to see the trend take off  in many different areas, including products for kids.  
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Google Glass 
Google Glass, scheduled to officially launch in 2014, has been getting a bunch of buzz. 
Google has already released the item to a group of beta testers called Explorers. Google 
Glass consists of futuristic-looking glasses that are powered by voice control, eliminating 
the use of keyboards. In the Google Glass overlay, the world you see around you is 
combined with related information beamed onto your retina by a prism that receives data 
from a tiny projector inside the lens.  
 
Essentially, the technology enables users to receive hands-free data displayed within the 
context of what you’re doing or seeing. Want to know the weather right now? You 
won’t have to find the weather app and click on it to get a report. Weather apps for 
Google Glass will know when you’re looking up at the clouds and provide you with 
an instant weather report. The product, which is expected to retail for close to 
$1,500, will definitely change the wearable tech market and has already inspired 
plenty of competition – at this year’s CES show, a slew of competing products were 
unveiled and range in price from $399 up to $6,000.  
 
Samsung Galaxy 2 
Samsung announced that it will launch a second generation version of their Galaxy Gear Smartwatch in April 2014.  
This launch comes on the heels of the release of its first version (only 6 months ago). The short time between 
product launches has been seen as an indication that the first one may have been a flop – and insiders are anxious 
to see what the second generation will bring. This is interesting to note as we wait to see whether mass consumers 
will take to the smartwatch trend.  
 
Affordable Tech  
 Wearable technology doesn’t always come with high-end prices: there’s also 
a variety of wearable products that don’t carry a heavy price tag. There are 
electroluminescent shirts on the market (often referred to as LED shirts) that 
use lights that correspond to the beat of music, available for under $30.  
 
The Razer Nabu combines some of the top smart-watch features, such as the 
ability to display texts, phone calls and social media alerts, into a fitness band 
that can communicate with other Nabu devices and share information. The 
device will allow users to instantly exchange information or follow someone 
via LinkedIn or Twitter just by shaking hands. The item will launch early this 
year and will only cost $49.  
 
 
Wearable technology is an emerging area, and there’s still a lot more to come. We definitely feel that members of 
the toy and youth industry should watch this sector closely, as the implications will affect technology across the 
board … and ultimately influence the toy aisle, just like we’ve seen with apps and tablets. 
 
We hope this serves as inspiration when looking to develop your next big idea or revamp an old one! 
 
Adrienne 
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