
  
 

 
September 30, 2011 
 
Dear Congressman: 
 
The Toy Industry Association (TIA) is proud of our members’ commitment to children in need.  In this 
letter, we proudly share a few of the many heartwarming stories that illustrate how toymakers and 
retailers are helping to bring comfort, joy, relief and hope – in fact, millions of smiles – to millions of kids 
every year: 
 
 In August, the industry’s philanthropic efforts shone in the national spotlight when a toy distribution 

event sponsored by the Toy Industry Foundation (TIF) and the Boys and Girls Clubs of America 
(BGCA) was featured in a ‘Making a Difference on the Homefront’ segment on NBC Nightly News 
with Brian Williams. More than 7,000 toys that had been generously donated by toy companies, 
importers, distributors and toy retailers were distributed to an estimated 5,000 children of military 
families stationed at Joint Expeditionary Base Little Creek-Fort Story in Norfolk, Virginia; it was the 
latest (and largest) in a series of giveaways that has placed new toys and games into the hands of 
youth at more than 50 military bases across the nation and at select U.S. international bases. The 
TIF/BGCA Play Comforts program proudly serves every branch of the U.S. military and helps to 
relieve some of the stresses felt by the children whose parents serve our nation.  If you haven’t 
already seen NBC’s video, we encourage you to view the clip at ToyIndustryFoundation.org. 

  
 Members of the toy community have donated millions of dollars in support of Japanese following 

the earthquake, tsunami and nuclear disaster that devastated the country in March. Among the 
industry leaders, the Toys “R” Us Children’s Fund donated $1 million to Save the Children; Ty and its 
partner Sanrio®, Inc. each donated $1 million to the Red Cross plus the proceeds of Sanrio’s special I 
LOVE JAPAN Hello Kitty Beanie Baby; JAKKS Cares partnered with the Red Cross to raise $200,000 by 
matching 100% of all donations up to $100,000 made on its micro-site to support the Japan 
Earthquake and Pacific Tsunami Relief Effort; and Spin Master contributed $100,000 for search and 
rescue efforts via the Red Cross and Israel’s Forum for International Humanitarian Aid. 
 

 When a swath of severe storms and tornadoes crossed the U.S. this spring, the Toys “R” Us 
Children’s Fund donated an additional $200,000 to support Save the Children’s disaster relief efforts 
in the Southeast.  The Hasbro Children’s Fund donated $100,000 to the American Red Cross to help 
victims of the recent tornadoes in Springfield, MA.  Subsequently, both the Hasbro Children’s Fund 
and the Toy Industry Foundation partnered with Kids in Distressed Situations (K.I.D.S.) to distribute 
toys and games to comfort the children of affected families in Alabama, Tennessee and Missouri.  
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 In May, toy industry executives and employees joined forces with California legislators and local 

volunteers to commemorate National Foster Care Month at the Third Annual TIF and My Stuff Bags 
Foundation “Do Good Stuff-a-Thon.” More than 150 toy industry volunteers came together to fill 
5,000 duffel bags with toys, toiletries, handmade blankets and other items that will be distributed to 
agencies across the United States that rescue abused and neglected children.  

 
 Hundreds of toy companies – large and small – regularly reach out to support the industry’s 

philanthropic efforts.   We are extraordinarily grateful for the notable contributions to the TIF from 
California-based World of EPI (dolls), Crayola (arts and crafts), Cepia (ZhuZhu Pets and Habitats), 
Prestige (infant products) and Ravensburger (puzzles). 
 

 During its Hall of Fame induction ceremony in June, the International Licensing Industry 
Merchandisers’ Association (LIMA) announced that its members have donated more than $1.2 
million in less than three years to LIMA’s charity of choice, the Children’s Brain Tumor Foundation – 
beating a five-year fundraising goal set by the charity committee.  Toymaker Jay at Play announced 
that it would be donating all proceeds from the sale of one of its toy products to the fundraising 
efforts.  
 

This is only the tip of an iceberg of giving from an industry that is extraordinarily generous … especially 
for its size.   As a way of saying thank you to toy industry members and friends, this summer TIA and TIF 
were pleased to launch Play Connects, a new grant program that will provide up to three $10,000 grants 
to benefit the work of local charities nominated by TIA’s full and associate members.  Winners will be 
announced in February 2012 and we will let you know which community projects will receive support. 
 
As you can see, the toy industry’s efforts crisscross the United States spreading smiles and the joy of 
play. Our team will reach out to let you know when we are in your jurisdiction for one of these 
heartwarming events … we hope that you will be able to join us. 
 
Until then, we look forward to answering any questions you may have and, of course, to seeing you 
soon! 
 
Best wishes, 
 
   
 
Carter Keithley      Jean Butler  
TIA President      TIF Executive Director and 
       TIA Vice President, Membership 
 


